
BY JONATHAN KWOK

IN 2006, the four-year-old Apple Centre
had its name taken away by US electron-
ics giant Apple Inc, which wanted to keep
the name for itself.

But the home-grown retailer, which
specialises in Apple products, did not let
the setback dishearten it.

Founder and chief executive Jimmy
Fong, 45, renamed it EpiCentre, which he
says “is very similar to Apple Centre” and
represents the firm’s aim to be the epicen-
tre of people’s digital lifestyles.

It started from scratch to re-brand it-
self, working with marketing and public
relations companies to spread awareness
of the brand and its message.

The move has paid off, with EpiCentre
being named the overall winner of the
Promising Brands category at this year’s
Singapore Prestige Brand Award (SPBA).

The award, co-organised by the Associ-
ation of Small and Medium Enterprises
and Lianhe Zaobao, recognises companies

that have successfully managed and devel-
oped their brands to boost performance.

Now in its ninth year, the awards saw
a total of 138 firms taking part this year,
with 51 of them being named winners in
five categories.

“Companies must claim ‘mind share’
by imbuing their customers with the
unique ideas and values behind their prod-
ucts,” said Senior Minister of State for
Trade and Industry and Education S.
Iswaran, guest of honour at last night’s
ceremony at the Ritz-Carlton, Millenia.

“Today’s increasingly sophisticated
consumer base and crowded marketplace
demand products with a distinctive brand
and unique value proposition.”

Mr Iswaran highlighted various govern-
ment schemes to help firms in their brand-
ing and innovation efforts.

These include BrandPact by Interna-
tional Enterprise and Spring Singapore,
and the Innovation Improvement Initia-
tive Programme run by the Singapore
Workforce Development Agency.

EpiCentre’s Mr Fong said the SPBA

award will be important to his firm as it
moves overseas. It has stores in Malaysia
and China and is planning further expan-
sion, especially in China.

Mount Alvernia Hospital bagged the
prize of overall winner in the Heritage
Brands category.

Its chief executive, Mr Khoo Chow
Huat, said the hospital updated its logo
three years back and that it communi-
cates its brand and value propositions
through its name cards, brochures and
websites.

Serviced apartments chain Frasers Hos-
pitality, the overall winner for the Region-
al Brands category, strives to achieve con-
sistency in branding for its 43 properties
in 25 cities worldwide, said CEO Choe
Peng Sum.

“All the properties that we have need
to meet a minimum standard, what we
call the ‘gold standard’,” he said.

“So... someone who travels to London,
when they go to Beijing or Sydney or Sin-
gapore, they will encounter the consist-
ent ‘home away from home’.”

Crystal Jade Culinary Concepts was a
winner in the Regional Brands category,
and was also named Most Popular Brand.

Mr Ip Yiu Tung, who heads the restau-
rant chain, said it relies on satisfied cus-
tomers to spread the word to others. It al-
so engages overseas media when it ex-
pands its operations to new countries.

BY GABRIEL CHEN

AN AUSTRALIAN client of DBS Bank is
suing the bank, claiming that it made
fraudulent and negligent representa-
tions that a US$1.5 million (S$2 million)
Lehman Brothers-linked investment
was “sound”.

DBS has denied the allegations.
This is the first individual lawsuit

filed against DBS since the collapse of
the United States investment bank in
late 2008, a trigger to the global finan-
cial crisis.

Most of the recent legal spats arising
between banks and their aggrieved cli-
ents have involved foreign names such
as UBS, Merrill Lynch and Deutsche
Bank, but not a Singapore bank.

The client, Mr Mark Carpenter,
claims that former DBS relationship
manager Desmond Lim Hong Nian had
informed him over the phone on Feb 22,
2008 that the principal sum invested in
the product “could not be lost”.

But Mr Lim also said there could be
“unwinding costs” if the investment
was withdrawn three to six months af-
ter it was made, according to a lawsuit
filed with the Singapore High Court by
Mr Carpenter on Nov 30.

The same documents allege that Mr
Lim stated that the only risk was to in-
terest income, not to the principal sum.

Mr Carpenter said he relied on what
Mr Lim told him when he purchased an
instrument known as a Lehman Note,
and claimed the “said representations
were made fraudulently”.

“The said representations were false
in that principal sum could be lost and

that there was risk not only to the inter-
est income but also to the principal
sum,” according to the suit.

Mr Carpenter eventually sold the Leh-
man Note in August last year at about
22 per cent of the principal sum, and suf-
fered a loss of US$1.17 million as a re-
sult.

Mr Carpenter, whose personal details
are not disclosed in the court docu-
ments, is seeking to recover this
amount.

He is also claiming an additional
US$280,000 from DBS and Mr Lim for
losses incurred after the bank made five
unauthorised transactions in currency-
linked investments, according to court
filings.

In court filings, DBS has denied it
told Mr Carpenter that his principal in
the investments would be protected.

Mr Carpenter had “described that he
was prepared to take high risk in his in-
vestment objectives, that he was willing
to put his principal at risk in order to
achieve his investment objectives and
would be prepared to invest in high
risk-rated products”, the bank said.

DBS also stated that by virtue of Mr
Carpenter being an “experienced inves-
tor”, he “was aware or should have been
aware that the Lehman Note was always
subject to the credit risk of the issuer”.

DBS last year reviewed 140 cases in
Singapore where its customers lost mon-
ey on $103 million of Lehman-linked
structured notes.

About 204 investors lost about $17
million in DBS High Notes 5, a Lehman-
linked product.

Collectively, they sued DBS to get a
refund of their stakes in the product.
The case has been heard by the High
Court and the judgment has been re-
served.

No trial date has been fixed for the
case between Mr Carpenter and DBS.

DBS yesterday declined to comment.
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Accepting the Singapore Prestige Brand Awards for their firms were (from left) Mr Jimmy Fong,
CEO of EpiCentre; Mr Choe Peng Sum, CEO of Frasers Hospitality; Ms Pengene Lee, executive
director of Jollibean; Mr Ip Yiu Tung, chairman and CEO of Crystal Jade Culinary Concepts; and Mr
Khoo Chow Huat, CEO of Mount Alvernia Hospital. ST PHOTO: AZIZ HUSSIN

It lost its ‘Apple’ tag
but kept core values

He claims that the
bank represented $2m
instrument fraudulently

L Promising Brands: EpiCentre

L Established Brands: Jollibean

L Heritage Brands: Mount Alvernia
Hospital

L Regional Brands: Frasers
Hospitality

L Most Popular Brand: Crystal Jade
Culinary Concepts

L Special Merit: Singapore
Disability Sports Council,
Singapore Eye Research Institute,
Society for the Physically Disabled,
Singapore Red Cross Society

L Jollibean and Cherie Hearts
Group International were inducted
into the SPBA Hall of Fame.

Aussie client
sues DBS over
Lehman Note

The winners
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